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The mission of the Northfield Area Chamber
of Commerece is to lead in the creation,
promotion and enhancement of a healthy
business environment for the Northfield area.

A montbly Northfield News supplement with news provided by chamber staff Septem ber 2009
205 Third St. W., Suite A, P.O. Box 198, Northfield, MN 55057

info@northfieldchamber.com, www.northfieldchamber.com, www.visitingnorthfield.com Phone: 507-645-5604 or 800-658-2548 Fax: 507-663-7782

What is the chamber?
B An advocate for business growth and A Buy Local logo is being designed by a
development. _ Retail Committee member, and all retail
B The voice of the Northfield business and service businesses will be asked to use
community.

M A business and tourism resource center
and civic clearing house for information about

A public awareness

reduce the amount of business that leaves
the community.

the logo in their marketing and advertis-
ing information. The committee will also

the Northfield area. campaien by the . . provide a list of other suggestions that will
B An association of business and N I'tlilﬁgl d XI’ b T_he Retail Comm IFee enC(()iuraggs a,l[l a}[rea invite these businesses to participate in

professional leaders working together to enhance 0 € ca uslinesses, Ogganlzat:ons andresi den sto d the campaign. Retail Committee members

and improve economic and civic viability of our  Chamber of Commerce maxe every eftort to buy more products an met with local media representatives about

community.

M A versatile, flexible and powerful business
tool that provides a variety of benefits to busi-
nesses.

B An action organization that concentrates
its efforts in the following areas: business
development, economic development, business
promotion, work force education and training,
public relations, membership programs and
services, tourism, and government affairs.

2009 officers and
chamber board:

President: Jeff Hasse, Country Inn and
Suites by Carlson, AmericInn Lodge &
Suites, and Oil Can Henry

Vice President: Mark Mohlke,
Wells Fargo Bank

Treasurer: Don Kuehnast, Community
Resource Bank

Other Directors:

Jim Gleason, Charles R. Gleason Co., Inc.

Christopher Sawyer, College City Beverage

David Ludescher, Grundhoefer and
Ludescher PA

Joyce Hoogenakker, Kids on Division

Ryan Heinritz, ServiceMaster by Ayotte

Al Norton, St. Olaf College

Staff:

Executive director: Kathy Feldbrugge

Administrative assistant:
Jen McNamara

From time to time communities, busi-
nesses and chambers will stress the impor-
tance of supporting local businesses, and
the Retail Committee of the Northfield Area
Chamber of Commerce has decided it’s a
message that needs to be told often, and has
therefore, committed to a Buy Local public
awareness campaign.

When someone buys local, they not only
support a local business, but they keep dol-
lars in our local economy which supports a
better quality of life in the Northfield area.
The Chamber is asking everyone’s help to
increase local retail and service sales, and

services locally. When you buy local, you
help create local jobs and nurture the com-
munity. When local businesses are success-
ful they donate to community causes and
reinvest in the community.

When you buy local, you've decided to in-
vest in entrepreneurship, and creativity and
entrepreneurship are what the American
economy is founded upon. Local businesses
recognize shoppers as their friends, neigh-
bors and guests, and they have a vested
interest in knowing how to serve you. Local
business people are passionate about what
they do, so help them help you, and Buy Lo-
cal!

possible new ways to deliver the Buy Local
message to potential customers, and they
were excited to be a part of the Chamber’s
Buy Local Campaign. The media will be
promoting new advertising opportunities
for local businesses, and the Chamber plans
to provide articles, stories and photos to the
media in an effort to encourage everyone in
the area to Buy Local. In the near future the
Chamber hopes to develop a Buy Local page
on the Chamber’s web site that will have
information pertaining to the Buy Local
campaign, and will promote Chamber mem-
bers and what they have to offer consumers.

Businesses concerned about proposed development regulations and fees

For years, a message from the Chamber to
local government leaders has been to create
a business-friendly environment for existing
and prospective businesses to grow, expand
and develop in the community, and it’s a
goal most want fulfilled. However, there
are local companies concerned that the new
Northfield Comprehensive Plan, draft Land
Development Code, possible new design
standards and regulations, and new fees for
street lights, parking, etc. could keep many
businesses from growing here or wanting to
reinvest here. Although everyone under-

stands why local government is looking for
new revenue generators, the financial burden
appears to fall heavily on some commercial
and industrial property owners. While many
local companies have had to cut costs in or-
der to stay competitive and continue in busi-
ness, accessing more costs to businesses may
not encourage economic development, and
could possibly have a negative impact on the
community. City leaders are urged to con-
centrate on improving opportunities for all
types of businesses. The Chamber has asked
city leaders to be prudent in their spending,

look at all possible ways to cut the city bud-
get in the areas that are not essential, and to
look at ways to generate revenue for the city
that will encourage, not discourage, healthy
businesses to grow and develop. Providing a
strong economic foundation for the commu-
nity is a top priority of many in the city, and
by working together and understanding the
needs of our community, we should be able
to accomplish this goal. ages a united voice
in the business community that will help cre-
ate an environment for economic expansion.

Chamber member
business connections

Connections.

Reasons to attend the quarterly Chamber

have approximately two minutes to tell
everyone in attendance about their business
operation and promote their company’s

Contact [ ﬂlfOTmﬂtlon.' Tuesdav. Octob Business Connections: products or services.
R e uesday, October 13, 2009 + Meet other business and professional » Business Connections participants are
T 7:30 — 9:00 a.m. leaders in the community. encouraged to bring their business cards to
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Community Resource Bank
Community Room

Membership in the Northfield Area Cham-
ber of Commerce provides many benefits
and services, and the Chamber has recently
introduced a new business opportunity for
members called Chamber Member Business

« Promote your business or organization,
products and services.

« Exchange business information.

+ Share best business practices.

Regarding the next Business Connections on
October 13th:

« Individuals attending the Business Con-
nections must be Chamber members and

hand out and their company’s marketing
information for the display table.

Registration:

Registration is required and can be done
by calling 507-645-5604 or sending an
e-mail to info@northfieldchamber.com.
For additional information regarding the
Chamber Business Connections, contact
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« , ) " one of the primary contact people at their the Northfield Area Chamber of Commerce
Helping Build a Strong Chamber “Happy to be a Chamber Member” place of business. office.
« Each participating business person will
LET US KNOW ABOUT YOUR COMMUNITY EVENTS
! For several years the Chamber has provided a “Community Calendar of Events”. This
o Colege Cly calendar is available in a print format, and is also available on the Chamber and CVB web
College CIN Homes BQVSOQQ 7 sites. The Chamber plans to continue providing this service, but would like to include more
o~ . RESPONS TY MATTERS" community events that would be of interest to residents, businesses and visitors. For
Building for Generations PONSIBILITY MA R planning and promotional purposes it’s important for the Chamber to receive these dates
. ANHEUSER-BUSCH, INC. far in advance of the event. Having the information ahead of time will help other individuals,
Www.collegec1tyh0mes.com local groups, organizations and businesses avoid conflicts when planning their events.
952-469-6900 507-645-4106 _To stay updated on future Chamber and community events,
7920 Lakeville Blvd,, Lakeville, MN 55044 | | 700 Raitway St.S., Dundas, MN 55019 visit www.northfieldchamber.com or www.visitingnorthfield.com.
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